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Memorial Day Weekend July 4th Weekend

Winter
Snowmobiling, MN, CO, IA MN Snowmobiling, IA Snowmobiler, CO Snow Scoop $11,680

Winter Direct Mail $35,000

Winter Online Expedia.com, Weather.com, Food & Wine/Travel & Leisure.com $215,369

Winter Serving Fees $18,000

Winter OOH O'Hare Baggage Carousels $100,000

Sled the Rockies $35,000

Jackson Hole Partnership $66,000

2010 Winter Subtotal: $481,049

Spring Magazines (National, Regional)
Family Titles Wild Blue Yonder, Family Fun, Shape, Body & Soul, Real Simple, Coastal Living, T&L Family $374,571

Active Titles Backpacker, CN Traveler, AF Budget Travel, Outside, Sunset $367,562

Mature Titles AARP, Smithsonian 55+, Audubon, Midwest Living, History Channel, Cooking Light $310,250

2010 Spring Magazine Subtotal: $1,052,383

Spring Newspaper Insert
Madden (26 DMAs, 8 Page FSI) 4/18 5/16 $300,000

ForeverWest.com
Eblasts TBD

Direct Mail to Inquiry Database 4/5 4/26 $350,000

Spot TV/Cable
Core Markets 100 100 100 100 100 100 100 100 $646,850

Minneapolis Cable 25 25 25 25 25 25 25 25

Investment Markets 100 100 100 100 100 100 100 100 $512,093

Denver TV 100 100 100 100 100 100 $219,045

Cable 25 25 25 25 25 25

Salt Lake City 100 100 100 100 100 100 $112,149

Chicago TV 100 100 100 100 100 100 $789,863

Cable 25 25 25 25 25 25

2010 Spring TV Subtotal: $2,280,000

Out-Of-Home
Chicago OOH (Medium TBD) $196,300

Spring Online (National, Regional)
Display Disney Family Network, NationalGeographic.com, Weather Underground, TripAdvisor.com, Blip.TV, AAPR.org $300,007

Online Serving Fees $60,000

SEM $283,500

2010 Spring Online Subtotal: $643,507

Road Trips Media
TV 2010 FY schedule, 2009 Budget 2010 Budget, 2011 FY Schedule $200,000

Cable Billings, Bozeman/Butte, Rapid City, Idaho falls/Pocatello $0

Radio $0

2010 Summer/Fall Subtotal: $200,000

TOTAL 2010 MEDIA SPENDING: $5,503,239

Core TV Markets: Des Moines (432,410), Green Bay (444,210), Kansas City (937,970), Madison (378,740), Minneapolis (1,730,530), Omaha (411,520)
Investment TV Markets: Milwaukee (905,350), Oklahoma City (687,300), St. Louis (1,249,820), Tulsa (529,540), Wichita (450,930)
Chicago (3,492,850), Denver (1,524,210), Salt Lake City (919,390)
Number in (  ) indicate total TV HHs in each market

4/18 Madden Markets: Cedar Rapids, Des Moines, Chicago, Kansas City, Topeka, Wichita, Minneapolis, Springfield, MO, St. Louis, Lincoln, Omaha, Tulsa, Oklahoma City, Portland, OR, Sioux Falls, Rapid City, Dallas, Salt Lake City, Seattle, Spokane, Green Bay, Milwaukee, Madison
5/16 Madden Markets: Colorado Springs, Denver, Boise

9.28.09 - Removed Cody Offset from winter recommendation per Alan's request
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10.7.09 - Removed Cookie from magazine plan, reduced winter serving fees to $18,000, moved remiander of money into general production

10.14.09 - Added Nov/Dec ABA Destinations Magazine insertion per James Scoon

11.5.09 - Upgraded National Geo April insertion to national, April/May issue was split into 2 separate issues

12.14.09 - Removed National Geo Adventure - No longer published after Nov/Dec, 2009 issue.  Money moved to misc. production line item

1.22.10 - Moved Food and Wine Winter email blast from 1/11/10 to 2/1/10

2.3 - Moved 3 Parks cost of $65,000 into misc production - campaign cancelled for 2010.  Added Vertical Media $0 campaign to online flowchart

2.17.10 - Added free Wild Blue Yonder magazine insertion for March/April, actualized TV spending

3.22.10 - Revised online flowchart to reflect replcement of Undertone Networks with National Geo.com, Cancelled August Real Simple SIP, Added "Creative Handbook" to Film Office flowchart, Updated Road trips flowchart with all partners, actualized Chicago OOH media costs
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